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| mpacts of Farmers Markets Green Bay
Farmers Markets are a quintessenti al part of summer .
Strolling the market for fresh | oc nr d e ﬂ] c k
t wo is.a regul ar part of the Weeklt uqoﬁi (%‘8 $aer1str1§
communities. Farmers markets can Ffvgbzerl\/leaf'ceta.' mrp%cts r mer
business owner s, and residents. H

successful mar ket requires more t hRm :thee:th|ammgsNreendors
veggies. Successful mar kets are m gray cal
agriculture, boost foot traffic di 40%"@“%@& Febr‘l)::lféltféetshe
community in a meaningful way. Pg 5 Mar ket Management
Resi deinthscommunities with markets [RGve LdA@dddd ttyo & daasjur al
sources of healthy food and devel Pg ag A9 N RE Gl 9 R W'Ptr)‘/menl
growers. Syst ems

Far mehave an outlet for their prodFngtl-Q%FrumdamgoFquorotruruintiyi
to connect with buyers, and some TBE 2 ek T H ovv ir
stan into a permameénst geafront bd's9 n]e ar € es

rogrammlng

Adjacent Busameéeésdewnt own districtspggelnzq:rhaglclky|st

benefit from additional foot trafftt+e—duort+tnag—otherwise sl C
period and increased sales from shoppers already 1 n a
shopping mindset

unﬁw.ma ) ) . ) _
M:jé 2352 S Park St Suite 303 Madi so-16,700i scowgidml. D3

I7WAY SN
WISCONSIN




Downt own Development Tool kit “
FARMERS MARKETS 101 W‘SCNS'N

ECONOMIC DEVELOPMENT

Far mers Mar ket | mpact s # of Markets per Season per Community
Every farmers mar ket is unique. Wh 3% poa
domi nant feature of all/l mar ket s, t "end
and presence of additional enterta i on
dramatically impact the feel of ea
Farmers Markets by the Number s* 20%
T Average of 25 farmers market dat
T Average of 47 vendors per market e k)
T 51% of vendors are farm produce,
vendors f eat wardidn go rwalluwce s , pl ant ¢
foods, and in some mar ket s, arti s15andunder =16t025 =26t035 =36+
T 60% are hosted on downtown street.s where 75% of
surrounding businesses remain opi?ﬁp lﬁ‘fdi'ﬂg PRe! R&RkepPy0d
T 20% ar e hostepl I n parks and 20% ignﬁ,[.%%lgid ggla Eer%o,suun;njﬁne&eg
T 44% of communities featured entertainment at the marKet
(music, youth activities or othe Vendor Type
f Saturdays are the most popul ar domx 5
mar ket (53%) o0%
80%
Mar ket Economics and | mpact o
T 79% of market shoppers are | ocal > 5)
T Average mar ket day attendance: 2 %
T 53% of shoppers visit additional I ants
after shopping at the market o% .
9 The average market operating bud o A - W

Best Practices This chart hows the vel
eﬁ&i.nQ/lany Vo
rse p

5
We krlun markets share some characteraivftria(9§, mia § K
of er e

Active Public Participation . a’ div oduct
T Farmers mar ket advisory board mixe
T Vendor meetings to improve opera # of Attendees per Market
communi cati on
f Surveys of vendors and visitors 1t
and track i mpact 20%
T Active soci al medi a presence to i
product s
Addi tional Programming to Boost Tr ket
T Night maekehing hours attract a
T Wrapround veérdaoords trucks, winel/l bt
entertainment, @&dtsgaenmd ngr dfotnger 27% ‘
more sal es
T Kid friendldyy aarcdt igvainteisesor arts a
Economic Develo pmen t Su ppor t = under 300 = 300to 700 01 to 3,000 3,001 +
T Diverse vedadd i xduct options amnmu suppur L
emerging entrepreneurs Weat her has a significa
9 Entrepreneurship supports for veW@Sk‘syIébkﬁﬂgaﬂéegrébvth
shoppers t ha come out
*source: 2022 community survey weat her spend mor e
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The mix of vendors at a market is
have an adequate selection of | ocap
mar ket , and vendors need adequat e
that th&reani esmer supply of one prod
The Application Process ’
Online applications are the most ¢
some vendors are |ikely to require
al so a good idea to translate your
into Spani sh, Hmong, or other | angh
Most markets start booking vendor s@g
although previ u vendors often ha right Od 4 ey
Common Application questions:
T Name, Business Name, Business Ad
Emai | & Cel | Phone I nformation
T List of goods to be sold and ant S S R t e
f Location desired, need for power,V(gpﬂ%rtaeteorr,Rbp%%Fng, et
T Proof of I nsurance and vendor permits (where required)
T Wisconsin Sel240 Form S Having volunteer assi st
1T Signed acknowl edgement of market madlkeats thrive. Volunte
hel pf ul not only during
Vendor Selection ensure smooth setup and
To be classified as a far-meflat endr k ebohuito naglrsioc ud utruirneg t he of f
must comprise at |l east 50% of the vleongdiosrtsi cast a nhde nmaarrkkeetti.n g
Because many produce vendors are seasonal , most mar ket s
suppl ement markets with artisan gooldhse cphrielpdarreend/ rfeoloadtsi vaensd
ot her -aaldueroduct s New vendors shduledulee ts grlag ktedd sthioegptp e r
wi || meet customer demands, rat her ogtrheaant cvoompuenttee efrosr. sal es.
Seller Permit Requirements Day of Market Tasks
T Set up and take down
mar ket
f Vendor assistance & c
st N1 SLEL 0 0 Lgrma e
. ‘ sules-eveeed §2,0007 aclil I at e or 0
i e 3 eventrper year? Out ot it tems ou sl fransastl ons
b This includes items like aDtO:éerél: ;\?\::Js:?r\:’:ftgglevrsell lh.‘at atr It Sgbjfﬁt ttol\"\l'l'isconsin
M\ Bt e, Lot peeed 2000 PreSeason or Remote Tas
T Vendor Application &
T Vendor Communi cati ons
f Mar ket Layout & Perm
T Marketing & Soci al Me

NO SELLERS
PERMIT REQUIRED

SELLERS PERMIT
REQUIRED
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https://farmersmarketlegaltoolkit.org/wp-content/uploads/2018/07/FMLT-Market-Day-Checklist.pdf
https://farmersmarketlegaltoolkit.org/wp-content/uploads/2018/07/FMLT-Market-Day-Checklist.pdf
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thought out market policies vV e
ience for shoppers and vendol§ pel |
xpectations of vendors and s9§ hov
i olations wil!.| be addressed.
Vendor Policies
1T Process and criteria for vendor i cat
T Setup andowakeéei mes, and penal ti
arrivadhows or c¢cl osing earl y.
T Consequences of offering produc
application or not meeting prod -
! Policies for vendors using generators or ampl Gfeed ®Bagi
T Policies for tent and signage si zceas el as/toujdyancbndegsri(g@dv\
f Termination policy for disruptivbal&heatv,i oBpon scursetth mBag
compl ai nt s.
9 Requirements for posting of permMaB8y Bampei hgeBrcoOvhage
mar k et bring their own bag. At
. . . . . Broadway ., farmers mar ket
T Locations and registratiepnr ofeiqtuiors pgid} s QEiBQE R c ¢
political groups wishing to dispfgy adit ebgpag ﬁé'offer
f Weather cancellation policies antdagetfbdbicahoppers. It p
service to customers wh
o . mar keting the business
Visitor Policies desirabl e demographic
T Pet policies amenymmarkens do net., 2l |l ooy
pets, but if you do, be sure to (oo nup
rul es (and bags/ bins)
1T Bikes and rdlifenbtadésowed, con
bi ke corr al area in a safe | oca:
cyclists
f Car4qyw food and beverage and ope
area a consideration. Depending on
and | ocal regul ati ons, speci fic
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Mar ket Management

Key Documents to Maint a
T Articles of Incorpor a
Regardless of the structure of yotu T BYY AWSs g
organized system of recordkeeping Y y
i nformation necessary for the requil &drréeqnt, and, past Sthtf
help future boards and volunteers boajrdi membeys,contacts
roles without disruption t-orgheimard St affigyibp@argde@and volu
digital files makes it easy for ne degicyil pddons i
positions. Some good items to creatfe:Market insurance pol.
T Site | eases or per mit
f Scale market map showing vendor o cVaetnidoonrs aaprpd i cciartcl Lol Nast i &
pat hs. T Vol unteer contact inf
f Daily marketthatr ac&pptrures infor ma ynd, pgmergency contact
vendor attendance, customer count® Masrpkeecti arjuleeyse n& spol i ci
weat her , staff/volunteer schedul el Login information for
9 Annual budget that includes curr emay g 300 UnNtes, soci a
payments and deadlines for key e Actogu 't s, etec.
T Volunteer database including nan T, Mempberscdhl P 2nd/or n
s po®n"s' o Csthii'p" 'nfat "% i 'a% s
and emergency contacts for vol un .
T Market work plan incl
f Sponsor names, contacts and | ogo dOalt efs€ CaOnddn 't tal s0kis
T Journal to record vendor or cust ofneCo pfieeesd boafc ka,n niunasli ot hatxs
successful initiatives or things ¢ oMalrkPeto Vnfe tirhiacts Ctarna chkee
addressed in future seasons annual basis (e.g., Vv
foot traffic, revenue
T SNAP Aut horization pa
itio to these pe
S [ i s i mportan
n i writing h e
arni S
s is mp
e
s

T StabilityodohatUstalge site can
the season, with any potent:i
T Stability ofdNd toeo mutarludtyi on
quality, or a remedy in the : _ _ %
T Protection f ol oEcqautiipomenaand capacity to store
. : . . : Eagl e Rive
mar ket materials in adjacent or on site faciliti‘es.
D) g | | _ |
il 2352 S Park St Suite 303 Madi so%,70Wi scowgidb. 3
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http://www.wifarmersmarkets.org
https://farmersmarketlegaltoolkit.org/wp-content/uploads/2020/12/FMLT_Free-Speech-Resource_FINAL.pdf
https://www.wisconsincottagefood.com/
https://datcp.wi.gov/Pages/Licenses_Permits/FoodLicenses.aspx
https://www.usda.gov/media/blog/2021/10/29/farmers-market-food-safety-tips
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Liability & Insurance (Cont i
Mar ket vendor contracts should al t
protect the market from any poten A" n
el ements to include: J‘-ﬂ
N
. WO
I ndemni fication 6A8emewness1tliab|l|t'§f "]‘
mar ket from | osses experienced by i ni <
to assume al l l'iability. These ag bl . mar
Tax RepodMankgets are required to :
reports to the Department of Reve k. < g *Q t
participated in the market in the g ”','Hi@‘.;,ﬁf
vendors to compl et-24Gekhsur Esr mhég& 4 o L L
mar ket can comply with and wil/ not be held resp@;p%bglgag
uncoll ected taxes. . :
Site Li alCilleiatry y outl ining responS|Mtl)J|sll|Ct|esetno NJe ASCAP
takedown, booth_layout and cleanupfcaynouprrerH AL ahtures
di sagreements with the property oW e afnd Oenn§ures ot t
: . R i“fi e usi.c any
mar ket wi | | retain use of the spacesdn th adfdurteusrse the il < <
Booth Design &G6&6atletynes surround|rn|gghtthse Nt Urff e ar e 0
of booth design and | ocation can rterpautcemarmaargkeett He abji Clelntsy|,
al so reduce the | ikelihood of certiagd UnSiStueeds PiCaltuUd s:i NS @A
mar ket. Requiring tents of a certagpy sdZtej tW tph ame |'ngghtoerdd
can prevent injury during wind eve|n|tose,nsaendd V\porrokhg bnleteldnsg t o
products from being displayed on tyer 9 riofisde CArNg o reidzUete o n
tripping hazards, for exampl e regul ar performances ca
bl anket annual fee to c
Free Spéasclnother common mar ket chaanldl eanmugse. submit a | i st
Politicians or evangelists may seeperhfeormaerdk edtv earn dt hiet Sy ecarrc
as an opportunity to market their hcoasntde dd accny pourb Ipioc nptr oopfe rv
which is disruptive to visitors Mau rkiecti prealniatgieerss pnaeye dt htios
caref ul not to violate free speechcaviegrh ttsh enihre np arrekg ufl aactii Inic
activity Mar kets can proacti vely naadrdkreetsss nhahyi Si n cslswdee blya n
adopting policies that-dprsaowipdd vliee ggaly sbourtmelrescsont racts t ha
for individuals to share their mespergfear mer i s responsi bl
f Dedicating certain zones where speci al interests can se
up di spl ays __
f Prohibiting amplified music or Add|tA|ona|kResour
performance areas. T s e Ace 00|
T Limiting booth size and number/ Freauent |l As Kk e
- 2352 S Park St Suite 303 Madi so-16,700i scowgidw. D3
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