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Farmers Market
Social Media 

Guide

How and Why to Harness Social Media for  
Market Success
Social media has become a vital tool for farmers markets, transforming how they 
connect with communities, promote local goods, and foster lasting relationships. 
By understanding both the practical strategies for online engagement and the 
reasons behind their effectiveness, markets of all sizes can maximize their reach 
and impact.

WHY SOCIAL MEDIA MATTERS FOR FARMERS MARKETS

Builds Awareness: Platforms like Facebook and Instagram let markets reach new audiences and 
remind loyal visitors about market days and special events.

Fosters Community: Through interactive posts, testimonials, and shared stories, social media brings 
vendors, shoppers, and local organizations together.

Promotes Local Businesses: Highlighting vendors and their products not only increases sales but 
also supports the local economy.

Encourages Engagement: Polls, contests, and live streams invite visitors to participate, 
strengthening market ties and gathering valuable feedback.

Educates and Informs: Sharing recipes, market maps, and “Did You Know?” posts keeps followers 
informed and adds value beyond shopping.

Drives Attendance: Regular updates, eye-catching visuals, and reminders motivate people to visit 
the market in person.

HOW TO USE SOCIAL MEDIA EFFECTIVELY

1. Establish Your Brand Voice and Presence

• Define your market’s identity—sustainability, freshness, heritage—and express these values  
   consistently.

• Create a recognizable logo and style; use high-quality images and maintain a unified visual theme.

•  Choose platforms wisely, focusing on where your audience is active.

• Set up professional profiles with complete information, including location, hours, and relevant  
   hashtags.

2. Content Creation: What and When to Share

Weekly Features:

• Vendor Highlights: Introduce vendors with authentic stories and photos.

• Market Find Monday: Spotlight unique products and cheerful moments, encouraging visitor  
  participation.

• Did You Know?: Share fun facts about the market, community, and local programs.

• Recipe Cards: Post seasonal recipes using market ingredients, with clear instructions and  
  appetizing photos or a beautiful recipe card graphic.

• Market Map: Help guests plan visits with digital maps posted before each market day.

• Market Love: Feature customer testimonials and invite the community to share their market  
  experiences.

Live Content & Interactive Posts:

• Host live streams, cooking demos, or Q&A sessions.

• Run polls and ask questions to engage followers and guide market improvements.

• Encourage photo contests and share user-generated content to celebrate market moments.
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3. Build Community Through Engagement

• Respond promptly to comments and messages, making followers  
  feel heard and valued.

• Tag vendors and partners, cross-promote with local businesses.

• Use branded hashtags (e.g. #SupportLocal, #FarmersMarketWI) to  
  create community and boost discoverability.

• Share stories, photos, and experiences from visitors and vendors.

4. Scheduling and Consistency

• Develop a content calendar to plan posts around events, vendor  
  features, and seasonal highlights.

• Post at peak times for maximum visibility.

• Schedule your posts ahead of time

• Balance promotional content with authentic stories and  
  community posts.

5. Leverage Visual Storytelling

• Use vibrant, high-resolution images and videos to showcase  
  products, people, and market atmosphere.

• Share behind-the-scenes glimpses of farming, food preparation,  
  and market day setup.

• Highlight the diversity that makes your market unique—from  
  produce to personalities.

6. Collaborate With Vendors and Partners

• Invite vendors to create and share their own social media content.

• Feature guest posts from community members such as chefs or  
   musicians.

• Organize joint campaigns, giveaways, or themed promotions to  
   amplify reach.

7. Measure Success and Adapt

• Use analytics to track engagement, follower growth, and reach.

• Survey your audience for feedback and ideas.

• Experiment with new formats and platforms as social media  
   evolves.

8. Tips for Managing Limited Resources

• Automate scheduling with free or affordable tools.

• Use templates for recurring posts to save time and maintain visual  
  consistency.

• Encourage vendor contributions and involve volunteers or interns  
  with social media skills.

• Use affordable and easy to use graphic design software such as  
  Canva for designs

 

(9. SEE BELOW)

10. Engagement Tips

• Tag vendors and guests to expand reach.

• Use polls and questions to drive interaction.

• Plan national posts around national days or weeks (e.g. national pie  
  day or national farmers market week)

• Utilize hashtags

• Feature user-generated content and monitor analytics on likes,  
  shares, and comments.

By combining thoughtful strategy, authentic 

storytelling, and active engagement, farmers markets 

can turn social media into a powerful extension of their 

community. These platforms not only help markets 

attract more visitors, have an online “proof of life,” 

promote local producers, and educate the public, but 

also strengthen the bonds that make each market a 

unique and cherished gathering place. With the right 

approach, social media can help your farmers market 

thrive—on and offline.
 

 

9. Example Weekly Content Calendar

DAY		  THEME			   PURPOSE

Monday		  Market Find Monday	 Highlight unique moments or vendors

Tuesday		  Vendor Highlight		  Spotlight a vendor’s story and offerings

Wednesday	 Recipe Card		  Share seasonal recipes using market ingredients

Thursday		 Market Love		  Share guest testimonials

Friday		  Market Map		  Preview the market layout before the weekend

Saturday		 Market Share		  Ask guests to share their experience

Sunday		  Did You Know?		  Educate about programs, vendors, or town history
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Connecting Communities, Vendors, and  
Shoppers Online

Why Social Media Matters for Farmers Markets

Social media is more than a digital billboard—it’s a bridge linking local growers with their 
communities. For farmers markets, these platforms serve as hubs of trust, visibility, and excitement. 
They help:

• Grow community engagement and recognition

• Showcase fresh produce and artisanal goods

• Promote upcoming events and seasonal specials

• Share market stories and education

THE TOP PLATFORMS FOR FARMERS MARKETS

Facebook – Community Cornerstone

Facebook remains the most popular platform among adults and families, making it ideal for farmers 
markets aiming to foster local connections.

• Best Uses: Announce events, spotlight vendors, post news updates

• Features: Facebook Events for market days, Groups for local food enthusiasts, Messenger for  
  direct questions

•Tips: Post 2–3 times weekly; include vibrant photos and stories; spark conversation with polls; tag  
  vendors and partners for wider reach

Instagram – Visual Storytelling Powerhouse

Instagram is perfect for sharing the colors and vibrancy of the market, appealing to younger 
shoppers and food lovers.

• Best Uses: Highlight daily produce, vendor profiles, and recipes

•  Features: Stories and Reels for behind-the-scenes peeks; hashtags (#FarmersMarketFinds,  
   #LocalLove) to expand audience

• Tips: Keep a consistent visual style; encourage shoppers to tag the market; feature creative  
  content regularly

TikTok – Creative Engagement Engine

Engage Gen Z and millennials with short, energetic videos that bring the market’s personality to life.

• Best Uses: Showcase quirky vendor moments, quick DIY recipes, day-in-the-life features

• Features: Trend-driven soundtracks, duets for collaboration, challenges for fun

•Tips: Opt for snappy, under-60-second clips; use trending hashtags and sounds; celebrate  
  authenticity and creativity

Pinterest – Educational & Inspirational Hub

Pinterest is ideal for sharing recipes, DIY guides, and seasonal tips, attracting those who love 
learning and planning.

• Best Uses: Pin recipes, craft ideas, and downloadable guides

• Features: Themed boards for seasonal produce, crafts, and meal inspiration

• Tips: Use vertical images with clear text overlays; keep boards organized; pin regularly for  
  long-term engagement



Honorable Mention: X (formerly Twitter)

While not as visual as other platforms, X is great for rapid updates 
and networking with media and local organizations.

• Best Uses: Share quick news, weather alerts, and vendor schedule  
  changes

• Features: Real-time conversations, retweeting community  
  advocates

• Tips: Be concise; retweet relevant partners; stay active during key  
  events

No matter which platform you choose, a 
consistent approach and an authentic  

voice will help your farmers market  
flourish online. Experiment, engage, and 
celebrate your local food community— 

one post at a time.

COMPARING PLATFORM EFFECTIVENESS
PLATFORM	 STRENGTHS	                                  AUDIENCE FOCUS	 IDEAL USE CASE

Facebook	 Events, community engagement	 Families, older adults	 Weekly updates, vendor highlights

Instagram	 Visual appeal, brand building	 Millennials, Gen Z		  Daily posts, stories, reels

TikTok		  Creativity, viral potential		  Gen Z, creatives		  Fun videos, market tours

Pinterest		 Evergreen content, education	 DIYers, food lovers	 Recipes, seasonal guides

X (Twitter)	 Real-time updates, networking	 Local orgs, media		  Alerts, quick news, partnerships
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GOAL			   EXAMPLE
Increase attendance	 Promote opening day or special events
Grow newsletter list	 Host a giveaway for new signups
Boost vendor visibility	 Share a featured vendor story

Social Media Advertising for Farmers Markets

BOOST YOUR MARKET’S VISIBILITY AND COMMUNITY ENGAGEMENT
Social media advertising is a powerful tool for farmers markets because it offers direct access to 
a broad, local audience. These platforms allow you to showcase fresh, seasonal products, highlight 
special events, and create a sense of community that resonates with shoppers. Ads can be tailored 
to reach people interested in fresh food, sustainable living, and local events—helping you attract 
new visitors and keep regulars engaged. By using social media, farmers markets can:

–  Increase awareness among people who may not know about the market

–  Promote unique vendors, products, and seasonal offerings

–  Drive attendance to special events and market days

–  Build ongoing connections with the local community

–  Gather feedback and insights through comments and interactions

–  Track the effectiveness of promotional efforts in real time

Here’s a simple guide to get started:

1. PICK YOUR PLATFORM
•  Facebook: Excellent for targeting local shoppers and promoting events.
•  Instagram: Perfect for sharing vibrant photos and telling your market’s story.
• TikTok or Threads: Consider these for reaching younger audiences with creative content.

2. DEFINE YOUR OBJECTIVE
Decide on a clear goal for your ad campaign, such as:

• Increasing attendance at the market
• Growing your newsletter subscriber list
•  Highlighting specific vendors or products   

3. DESIGN YOUR AD
• Create eye-catching visuals using tools like Canva.
• Write a brief, engaging caption.
• Add a clear call-to-action (e.g., “Visit us this Saturday!” or “Sign up for recipes”).
• Include a link to your website, newsletter, or events page.

Tip: Feature colorful, seasonal produce, friendly vendors, or lively market scenes in your photos.

4. TARGET THE RIGHT AUDIENCE
• Use ad settings to reach people most likely to visit your market:
• Location: Focus on local neighborhoods and zip codes.
• Interests: Target users interested in food, gardening, or sustainability.
• Demographics: Adjust for families, retirees, or young professionals as needed.

Facebook’s Ad Manager guides you through audience selection with easy-to-use tools.

The University of Wisconsin–Madison (hereinafter “the University”) is committed to providing equal opportunity in employment and advancement to all qualified individuals and, in accordance with applicable federal and state statutes and 
regulations prohibiting discrimination in employment on the basis of race, color, creed, religion, national origin, ancestry, age, sex, sexual orientation, gender identity, gender expression, marital status, pregnancy, genetic information, disability, 
military service, protected veteran status, honesty testing, arrest record or conviction record. The equal employment opportunity policy covers all aspects of the employment relationship including, but not limited to, recruitment, interviewing, 
screening, testing, selection, placement, evaluation, transfer, promotion, tenure, compensation, benefits, training, and termination.

Funding for this project was provided by the United States Department of Agriculture’s Agricultural 
Marketing Service Farmers Market Promotion Program.



5. SET A BUDGET
• You don’t need a large investment—$10–$25 is enough for a small campaign.
• Choose between a daily or total campaign budget.	
• Run ads for about 3–7 days leading up to your market or special event.
• Monitor your spending and adjust as needed.

6. MONITOR AND IMPROVE
• Use built-in analytics to track your results, such as:
• Reach: Number of people who saw your ad
• Engagement: Likes, shares, comments
• Clicks: Number of people who followed your link or signed up

Review your data to improve future campaigns and better understand your audience’s preferences.

By following these steps and leveraging 
the advantages of social media, your 
farmers market can connect with more 
shoppers and foster a thriving local 
community.
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